
HURLEY 
I spent a good amount of time at Hurley trying to convince the powers that be 
that surfing was fun and that we should be having fun while talking about it. I 

finally got my way and was able to take the focus away from the purely 
innovative/“Just Do It” mentality that we had adopted from Nike, and post some 

photos that played up — what I perceived to be — our biggest strength. Our 
strength being that we’re just a bunch of moderately attractive people hanging 
out at the beach for a living. Like, it’s not that hard. They’re just boardshorts. 

Let’s not take it too seriously.  

The next slide showcases a few posts that capture this shift in tone, in both 
captions and imagery. 



Cheeky caption. Keeping it fun while  
bringing it back to product. 

Nothing transactional here,  
just straight up brand building. How Hurley did holidays. 



HURLEY PRO 2014 
My favorite thing I worked on at Hurley was hands down the Hurley Pro 

event. Our marquee event of the year, it was also held in San Clemente, CA, 
where a good chunk of our athletes were from. This meant a lot of storylines 

were emerging — and photo ops were beckoning. Prior to the event, I looked 
like the meme from It’s Always Sunny in Philadelphia with the red yarn; I was 

plotting out all the scenarios that could take place in the contest and what 
stories we could tell out of those. Throughout the week, I produced the shots 
that I could control (stories of hometown heroes, product and San Clemente 

itself), and filled in the rest with real time event imagery and results.  

At the end of each day, the event officials would sound an air horn to signal 
that the competition was over for the day. Like clockwork, all the kids who 
had been waiting in the channel would swarm the peak. So leading up to 

finals day, I worked with a photographer to get a photo near sunset of all the 
kids taking over the lineup. I had the image ready to go, so as soon as the 

event was actually over, we posted it with the caption, “Your turn.” Not to be 
dramatic but I think it’s my favorite thing I’ve ever done.  

See next slide for this, and a few other moments from the event. 



Setting the scene. Building hype with a 
key athlete. 

Bringing product to life. Emotive, timely storytelling.



AUS OPEN OF SURFING 2015 
In 2015, I was lucky enough to go to Australia and lead all communications during the 

Australian Open of Surfing. Hurley was the title sponsor, but the event was being put on by 
IMG, so I was sent as the Hurley representative — the person in charge of making sure all 

content coming out of the event looked, sounded, and felt like Hurley.  

I lead a team of interns to create daily recaps for the site, photo galleries and engaging 
Instagram content. And within ten days, @ausopenofsurf was up to10K from the 5K that it 

was at before I logged in.  

I did this by first and foremost elevating the visuals on the feed and then using storytelling 
tactics to make the event come to life, even for people who weren't there on the beach with 
us. Where in previous years, the Instagram merely provided event information, I used it as a 

vehicle to evoke emotion through exciting athlete storylines, romanticizing and 
celebrating Manly Beach itself, and building excitement around the event as a whole; 

effectively making people feel invested in the event.  

Also of note, we had many contractual obligations to other event sponsors — and were on 
the line to post about them and their onsite activations. I take pride in how I brought these to 
life; producing photos that fulfilled our obligation, but that didn’t sacrifice the look and feel 

of the feed.  

See the next slide for a few standout moments from my time in Manly.  



Sponsored content  
without the cringe. 

Spot on caption + photo  
that let people know how 

they could watch the event online.

Event storytelling with 
beautiful imagery.

*chef’s kiss* the perfect 
end to a great event.



Making real conversations  
take place in our comments!

Internet speak keeps it fun. Topical (this was New Year’s Eve)  
with easy access to product. 

Brought people into HQ with staff  
picks. Photos by me.


